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The all round solution
was a square..

Incorporating value
in the visual identity of the brand
Basque Data Protection Agency



—

69162 016650163 010

" TelslahBsl N
A 1

s lsli b
LT

THE BASQUE DATA PROTECTION AGENCY ¢ CONTEXT

The Basque Data Protection Agency was
set up in 2004. This independent organ-
ization is governed by public law, and its
principal mission is to ensure that the leg-
islation regarding the protection of person-
al data is respected and correctly applied
within the Basque Country.

As is known, the setting up of specific bod-
ies for this purpose by public administra-
tions is due to the advance of Information
and Communication Technologies (ICTs),
which enable the intelligent processing of
huge amounts of data.

This body chose our proposal for the cre-
ation of a graphic brand and the develop-
ment of its visual corporate identity.

Our starting point was as follows:

® Both the entity itself and its activities were
unfamiliar to a significant part of the target
audience.

® For this reason, the graphic brand had to
include the official name of the entity in full,
both in Basque and Spanish:

Datuak Babesteko Euskal Bulegoa
Agencia Vasca de Proteccién de Datos.

® Faced with such a long name, strategy
dictated that certain communicative functions
of the graphic brand should be carried out by a
symbol and, specifically:

—The capacity to be memorable for the
target audiences.

—The capacity to reflect the key concept
of the brand identity.

—The capacity to be able to
distinguishable from entities with similar
functions from other regions.



THE KEY CONCEPT OF IDENTITY
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The key concept of identity was encapsulated by a definition:
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(1) The entity exercises control over personal data regardless of the means in which it is gathered, but it is associated with the
scope of Information and Communication Technologies, as this is the essential area in which unlawful use of data processing
originates and in which the greatest risks of infringing privacy rights exist.



FIRST SOLUTION

Datuak Babesteko Euskal Bulegoa

Agencia Vasca de Proteccion de Datos
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SECOND SOLUTION
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Both proposals were met the approval of the client. The second one was chosen as it
was considered, among other things, that the regional characteristic was more clearly
represented. The visibility and prevalence tests were also assessed, verifying that the
second solution was more easily remembered. And although other similar entities also
used the basic shape of a square in the graphic brand, it was decided that the symbol
was sufficiently different from these.

We used the symbol of the first solution in later campaigns.

We can say that there are not many occasions on which we can see the viability of offer-
ing a comprehensive solution which encompasses all the required characteristics in just
one single element of identity. The all round solution, in this case, was a square.
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www.helicecomunicacion.com
helice@helicecomunicacion.com
tel: +34 945 23 35 39

C/ Eduardo Dato 4, 2°
01005 Vitoria-Gasteiz
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