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A R T I U M  M U S E U M  •  C O N T E X T

The Basque Contemporary Art Mu-
seum-Centre, Artium, located in Vito-
ria-Gasteiz, is home to one of the most 
significant collections of Spanish contem-
porary art in museums today and it is one 
of catalysts and reference points  of mod-
ern culture in the Basque Country. 

In 2014 Artium asked us to create a brand 
which would identify the rented spac-
es and services available for hire for the 
holding of events in this museum.  

It was requested, as we outline below, that 
the new brand lent on the main brand for 
support, but that the two were completely 
different.  

The requirements were as follows:

• The client was seeking to find a position for 
the new brand that linked the product with the 
added value of the Artium brand as a prestigious 
space for holding events compared to the other 
competing products.

• Nevertheless, the client wished to establish a 
policy of differentiated brand architecture. So 
that audiences could clearly distinguish the main 
brand -which indentified the Artium with art and 
culture as a public service -from the new brand 
whose objectives were purely commercial and 
which is aimed at private interests.  

• The brand name, or rather the complementary 
name which refers to the «events space» had to 
be understood in three languages which were 
used by the Artium for communication: Spanish, 
Basque and English.

• The brand should suggest, as an added and 
differentiating advantage, the central location of 
the museum.
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S O L U T I O N 

PRINCIPAL 
BRAND 

 NEW BRAND 
FOR EVENTS

NAMING SOLUTION 

Eloquence

«Artium Point» is a brand with a name and 
a surname, a feature which has connota-
tions of personality and class.

Euphony

«Artium Point» has a certain musicality. 
Its sound composition is harmonious and 
pleasant. This harmony is a reflection of 
the sequential rhythm of the vowel pho-
nemes «i-u» / «o-i» synchronised with the 
vibrant consonant phonemes like «m / n» 
and the unvoiced sounds «p / t».

Effectiveness

«Artium Point» can be understood in the 
three languages used by the entity. The 
meaning perfectly identifies the product: 
Artium Point, special meeting point.

MORPHOLOGY SOLUTION 

Characteristics

The font used in the logo reflect prestige 
and elegance.

The graphic art supports the idea of being 
central and accessible. The red point helps 
to make the name memorable. 

BRAND ARCHITECTURE SOLUTION 

The new brand identifying the offer of 
space and services for events manages to 
achieve a position with its own personality 
but one which is linked to the heritage of 
the Artium brand. 

Its appearance, however, is completely 
different to the main brand whose area is 
that of experiences with modern art and 
contemporary culture.  

The proposed solution, therefore, estab-
lished an association through sound and 
a visual disassociation with regard to the 
main brand. This, apparently contradictory 
state of affairs, is a reflection of the fact 
that brands, more than being just a visual 
representation, interact with all five sens-
es.
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